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Education

Ph.D. Economics, Princeton University, 2007.

Visiting Graduate Student, Northwestern University, 2003.

M.A. Economics, Princeton University, 2003.

B.S. Economics, University of Illinois, 2001.

Current Positions

The Ohio State University, Department of Economics, Associate Professor, July 2018-Present.

Unpaid External Consultant, United States Federal Trade Commission, September 2009-Present.

Previous Positions

Visiting Associate Professor, Princeton University, Industrial Relations Section and Department of Eco-
nomics, September 2017-May 2018.

Drexel University, School of Economics, Assistant Professor, July 2012–August 2016. Associate Professor,
August 2016–July 2018.

Visiting Assistant Professor, Wharton School of Business, Business Economics and Public Policy, Uni-
versity of Pennsylvania, August-December 2014.

Bryn Mawr College, Department of Economics, Assistant Professor, August 2010-December 2012.

Post-Doctoral Researcher, Cornell University, Department of Economics, September 2009-August 2010.

Visiting Scholar and Staff Economist, United States Federal Trade Commission, August 2008-December
2008 and December 2008-September 2009.

Assistant Professor, University of Georgia, Department of Economics, July 2006-December 2008.

Fields of Teaching and Research Interest

Industrial Organization, Law and Economics, Microeconomics, Applied Econometrics

Research

Journal Articles

1. Chandra, A. and M. Weinberg (2018). How Does Advertising Depend on Competition? Evidence from
U.S. Brewing. forthcoming at Management Science.

2. Miller, N. and M. Weinberg (2017). Understanding the Price Effects of the Miller/Coors Joint Venture.
Econometrica, Vol.85, No. 6 (November, 2017), 1763-1791.
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3. Ashenfelter, Orley, D. Hosken, and M. Weinberg (2015). Efficiencies Brewed: Pricing and Consolidation
in the U.S. Beer Industry. Rand Journal of Economics 46(2), 328-361.

4. Dobkin, Carlos, N. Nicosia, and M. Weinberg (2014). How Effective are Enforcement Efforts Targeting
Illegal Drugs: Evaluating OTC Regulations Targeting Methamphetamine Precursors. Journal of Public
Economics 120, 48–61.

5. Ashenfelter, Orley, D. Hosken, and M. Weinberg (2014). Did Robert Bork Understate the Competitive
Impact of Mergers? Evidence from Consummated Mergers. Journal of Law and Economics 120,
S67–S100.

6. Ashenfelter, Orley, D. Hosken, and M. Weinberg (2013). The Price Effects of a Large Merger of
Manufacturers: A Case Study of Maytag-Whirlpool. American Economic Journal: Economic Policy
5(1), 239–261.

7. Weinberg, M. and D. Hosken, (2013). Evidence on the Accuracy of Merger Simulations. Review of
Economics and Statistics 95(5), 1584–1600.

8. Weinberg, M. (2011). More Evidence on the Performance of Merger Simulations. American Economic
Review, Papers and Proceedings 101(3), 51-55.

9. Mastrobuoni G. and M. Weinberg, (2009). Heterogeneity in Intra-Monthly Consumption Patterns,
Self-Control, and Savings at Retirement. American Economic Journal: Economic Policy 1(2), 163–
189.

10. Weinberg. M, (2008). The Price Effects of Horizontal Mergers. Journal of Competition Law and
Economics 4(2), 433–447.

Working Papers and Works in Progress

11. Hosken, Daniel, and D. Schmidt, Any Willing Provider and Negotiated Pharmaceutical Prices.

12. Miller, Nathan, and G. Sheu, Oligopoly Price Leadership.

13. Mastrobuoni, Giovanni, N. Vellekoop, and M. Weinberg (2014) Do Social Security Recipients Smooth
Consumption Between Checks? Evidence Using New Data With Variation in Pay Dates (under revi-
sion).

Selected Policy Reports

1. “Appraisal of Economic Impact of Competition Policy Enforcement on the Functioning of Telecoms
Markets in the EU,” (2017), report for the Competition-Directorate-General of the European Com-
mission.

2. “Appraisal of Ex-Post Assessment of Past Telecom Mergers,” (2015), report for the Competition-
Directorate-General of the European Commission.

Other Writing and Policy Publications

1. Hosken, D., N. Miller, and M. Weinberg (2016). Ex Post Merger Evaluation: How does it help Ex
Ante? Journal of European Competition Law and Practice, 8(1) (2017).

2. Ashenfelter, O. C., D. Hosken, M. Vita, and M. Weinberg (2011). Retrospective Analysis of Hospital
Mergers International Journal of the Economics of Business, 18(1).

3. Ashenfelter, O. C., D. Hosken, and M. Weinberg (2009). Generating Evidence to Guide Merger En-
forcement. Competition Policy International, 5(1).
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Awards & Fellowships

Best Paper Award, Association of Competition Economics, 2017.

Best Scholarly Work Providing Retrospective Empirical Review of Aftermath of Agency Merger Decisions,
American Bar Association, 2015.

2015 Robert F. Lanzilotti Prize for Best Paper in Antitrust Economics (International Industrial Organi-
zation Conference).

Second Prize, Retrospective Analysis of Merger Decision Outcomes, American Bar Association, 2013.

Excellence in Research Award, Drexel University, 2013, 2015.

Industrial Relations Section Fellowship, Princeton University, 2001-2006.

E.B. McNatt Prize in Labor Economics, University of Illinois, 2001.

Phi Beta Kappa, University of Illinois, 2001.

Graduated Magna Cum Laude and with Highest Honors in Economics, University of Illinois, Urbana-
Champaign.

Invited Seminar Presentations.

2018: Princeton University, Rutgers University, Norwegian School of Economics BECCLE, New York
University Stern School of Business (scheduled).

2017: University of Texas, Austin.

2016: Johnson School of Management at Cornell University, University of Oklahoma, The Ohio State
University, Competition Directorate General of the Eurpean Commission.

2015: Swarthmore College (Tri-College Summer Seminar), University of Illinois at Urbana-Champaign,
Notre Dame, University of Kentucky.

2014: University of Pennsylvania (Wharton School of Business), Claremont McKenna College, University
of Mannheim (ZEW Center for European Economic Research), Drexel University, Swarthmore College
(Tri-College Summer Seminar).

2013: University at Albany, SUNY.

2012: Drexel University, Swarthmore College (Tri-College Summer Seminar).

2011: Cornell University (PAM)

2010: Bryn Mawr College, Oberlin College, Board of Governors of the Federal Reserve System, Cornell
University (Economics).

2009: United States Federal Trade Commission

2008: University of South Carolina

2007: University of Georgia

Ph.D. Thesis Committee Member

Delina Agnosteva (Drexel 2017, initial placement: Towson University)

Professional Activities

Board of Editors, Managerial and Decision Economics, (2008-Present).
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Program Committee, Antitrust Sessions at the International Industrial Organization Conference, Inter-
national Industrial Organization Society, (2014-2017).

External Consultant, United States Federal Trade Commission, 2010–present.

Departmental service at The Ohio State University: Graduate Admissions Committee

Departmental service at Drexel: Seminar Series Coordinator (2014–2017), Faculty Recruiting Committee
(2013-2014), Graduate Student Recruiting (2014, 2015).

Member, Econometric Society, 2015–Present.

Member, American Economic Association, 2007–Present.

Member, Industrial Organization Society, 2007–Present.
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